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Field Definition and Scope

Authorized form of the corporate body name related to the access point in the 2-- field.

It is formulated in accordance with the cataloguing rules or subject system in use by the agency which

created it.

When a corporate body name is part of “name/title or collective title”, the field 500 should hold a control

subfield $5, pos. 4.

When a corporate body is associated with the work, field 510 is used for the name of the corporate body
with the primary intellectual responsibility for the work. This field should hold a $5 subfield with value “a”
on character position 4.

Repeatable for each subsequent corporate body name.

Subfields & Occurrence

Field/Subfield = Field/Subfield Name Repeatability | Occurrence

510 RELATED ACCESS POINT — CORPORATE R O
BODY NAME

a Entry Element NR MA

b Subdivision R O

c Addition to Name or Qualifier R O

d Number of Meeting and/or Number of Patt of NR O
Meeting

e Location of Meeting NR O

f Date of Meeting NR O

g Inverted Element NR O

h Part of Name Other than Entry Element and Inverted ~ NR O
Element

o International Standard Name Identifier (ISNI) R O

j Form Subdivision R O

X Topical Subdivision R O

y Geographical Subdivision R O

z Chronological Subdivision R O

0 Instruction Phrase NR O

2 Source NR O

3 Authority Record Identifier or Standard Number NR O

4 Relator Code R O

5 Relationship Control NR O

6 Interfield Linking Data NR O

7 Script of Cataloguing and Script of the Base Access NR O
Point

8 Language of Cataloguing and Language of the Base NR O
Access Point

R Real Wotld Object (@) R

Indicators
Indicator Value Description
1 Specifies the Type of Corporate Body
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0 Corporate name
1 Meeting

2 Specifies the Way the Names are Entered
0 Name in inverted form
1 Name entered under place or jurisdiction
2 Name entered under name in direct order

Indicators Description

Indicator 1: Specifies the Type of Corporate Body

The first indicator specifies whether the corporate body is a meeting or not. Meetings include conferences,
symposia, etc. If the name of the meeting is a subdivision of the name of a corporate body, the name is
regarded as that of a corporate body. If the source format does not distinguish meeting names from other
corporate names, the indicator position should contain the fill character.

Subfields Description

$a Entry Element

Portion of the name used as the entry element in the access point; that part of the name by which the
name is entered in ordered lists; i.c., the part of the name up to the first filing boundary.

This subfield is not repeatable but must be present if the field is present.

$b Subdivision

Name of a lower level in a hierarchy when the name includes a hierarchy; or the name of the corporate
body when it is entered under place.

This subfield excludes additions to the name added by the cataloguer to distinguish it from other
institutions of the same name (see $c, $g, $h). Repeatable if there is more than one lower level in the
hierarchy.

$c Addition to Name or Qualifier

Addition to the name of the corporate body added by the cataloguer, other than number, place and date
of conference.

Repeatable.

$d Number of Meeting and/or Number of Part of Meeting
Number of a meeting when the meeting belongs to a numbered series.

Not repeatable.

$e Location of Meeting
Place where a meeting was held when it is required as part of the access point.

Not repeatable.

$f Date of Meeting
Date of a meeting when it is required as part of the access point.

Not repeatable.
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$g Inverted Element

Any part of the name of the corporate body which is removed from the beginning of the name in order to
enter the body under a word which is more likely to be sought. Not repeatable.

This subfield is more commonly used in variant access points. (EX 5)

$h Part of Name Other than Entry Element and Inverted Element
Part of the name following the inversion in a access point with an inverted element.

Not repeatable.

$o International Standard Name Identifier (ISNI)

The subfield $o (International Standard Name Identifier) is used in field 510 to record the ISNI of the
related identity. When the preferred access point of an authority record that contains field 010 is
transferred to the 500/510/520 access point of another record (while establishing a link between both
authority records), the number contained in the 010 field of the first record will also be transferred in a
devoted subfield $o. Repeatable.

Repeatable.

$j Form Subdivision
Term added to a subject access point to further specify the kind(s) or genre(s) of material.

Agencies not using this subdivision should use $x instead. Repeatable.

$x Topical Subdivision
Term added to a subject access point to further specify the topic the subject access point represents.

Repeatable.

$y Geographical Subdivision

Term added to a subject access point to specify a place in relation to a corporate body which the subject
access point represents.

Repeatable.

$z Chronological Subdivision

Term added to a subject access point to specify the period in time in relation to a corporate body which
the subject access point represents.

Repeatable.

$0 Instruction Phrase

See specification of Control Subfield 0. Not repeatable.

$2 Source

See specification of Control Subfield 2. Not repeatable.

$3 Authority Record Identifier or Standard Number

See specification of Control Subfield 3. Not repeatable.

$4 Relator Code
See specification of Control Subfield 4. Repeatable.
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$5 Relationship Control

See specification of Control Subfield 5. Not repeatable.

$6 Interfield Linking Data

See specification of Control Subfield 6. Not repeatable.

$7 Script of Cataloguing and Script of the Base Access Point

See specification of Control Subfield 7. Not repeatable.

$8 Language of Cataloguing and Language of the Base Access Point

See specification of Control Subfield 8. Not repeatable.

$R Real World Object URI
See specification of Control Subfield 3. Repeatable.

Notes on Field Contents

In fields 500, 510, 520, and 241 the code in the subfield $4 used to designate the relationship between the
person, corporate body, or family named in the field and the work or expression to which the record
refers. In fields 500, 510, and 520, subfield $4 should be used only when subfield $5 character position 4 is
set to value “a” (creator). Compate $5/4 Relationship Code Between Agents and a Work or an
Expression. The relator codes can be either numerical or alphabetical. The list of numerical codes is to be
found in the UNIMARC/Bibliographic format, Appendix B. If greater precision in 500 is required for
petformers, the alphabetical codes that have been designed for field 146 (UNIMARC/Bibliographic
format) can be used in subfield $4. The list of codes values is found in the IAML web site

http://www.iaml.info /activities / cataloguing/unimarc/medium. An agency requiring greater precision

should use the numeric code followed by the more specific alphabetic code in a repeated subfield.

Related Fields
210 AUTHORIZED ACCESS POINT — CORPORATE BODY NAME

Examples

EX 1

210 01$aGreat Britain.$bBoard of Trade

510 01$5b$%aGreat Britain.$bDepartment of Trade and Industry
510 01$5b$%aGreat Britain.$bDepartment of Trade

EX 2
210 02$aAmerican Material Handling Society
510 02§5b$alnternational Material Management Society

EX 3
210 128aMeeting in the Matter of Pollution of Lake Erie and Its Tributaries
510 12%$5a%aConference in the Matter of Pollution of Lake Erie and Its Tributaries

EX 4

216 ##$aDanone$cmarque

510 02$3<AR_ID>$aDanone

510 02§3<AR_ID>$aCompagnie Gervais Danone

300 0#$aMarque des différentes firmes du groupe Gervais
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In this record there are related access points between the trademark (indicated in field 216) and two
different firms of the Gervais Group (indicated in fields 510).

EX'5
210 02$aPoccuiickas rocyAapcTBEHHAS OMOAHOTEKA
510 02§5a$al’ ocysapcrsennas 6nbanoreka CCCP um. B.J.Aernna

EX 6

210 02%aBcepoccutickuit HV pacrenuesoacrsa um. H. V. BaBuaosa$cCanxr-Ilerepoypr
305 0#$aC 1930 o 1992 rr. cm. B katarore:$bBHII pacreruesoactsa um. H. M. BaBuaosa
(AeHunrpan)

305 0#$aAo 1930 r. cm. B kaTasore:$bBcecoro3Hblil HHCTHTYT IPHUKAAAHON OOTAHUKH M HOBBIX
KYABTYD (/\eHHHIrpaa)

410 0285z8allucruryT pacreruesoactsa uM. H. M. Basuaosa§cCankr-IlerepOypr

510 02$5a0$aBcecorosuprii HHCTUTYT IPHKAAAHON OOTAHHKH M HOBEIX KyABTYpSc/AeHHHTpaA
510 02$5a0$aBHIM pacrernesoactsa um. H. V. Basnaosa§cAermnrpaa

EX7
250 ##S$abeperossie Oatapen$yl epmanus
510 02$5h$a#NSB#"#NSE#Mupyc#NSB#”#NSE#, Garapes

History

2009 Updated definition/scope: Indicator 1.

2012 Additional subfields to field.

2012 Updated definition/scope: Field Definition, Occurrence.

2012 Updates.

2016 Updates.

2019 Editorial changes, added text from the restructured section Control Subfields, subfield $4.
2023 Changed definition and scope.

2024 Text edit. New subfield $R.
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